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BACKGROUND AND PURPOSE

In collaboration with Travel Alberta as part of their annual study, this work measures and
evaluates resident sentiment within Drumheller, including key observations and detailed insights.

Objectives include:

« Monitor and measure the degree to which
residents from Drumbheller are informed about and
understand the sector.

« Understand basic engagement with the sector,
including level of activity and attitudes about the
sector.

» Track perceived impact of the sector on key
elements, such as their quality of life, local
economy, and recreation/leisure opportunities.

* Gauge how residents view the economic potential
of tourism today and in the future.

Approach:

* An online survey tool was developed which was then
distributed through Travel Drumheller social media
channels to encourage residents of the community to
provide the perspectives on the local tourism industry.

« A total of n=169 completed surveys were collected
during during September 12-13.

* Insights are evaluated next to the Travel Alberta Summer
Pulse Check for comparative measures against provincial
averages.

DRAFT
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KEY OBSERVATIONS

CONTEXT SHAPES PERCEPTIONS

As Alberta continues to tread through rapid population growth and unpredictable weather patterns,
residents continue to take advantage of the recreational and unique experiences available to them.
Despite continued economic challenges, vibrancy continues to increase. These external factors have
led to more uncertainty about the cost of living so it is important to recognize how these external
factors will shape the perceptions residents have about the visitor economy as they attempt to

manage their quality of life. These conditions are noticeable across Canada; and destinations like
Drumheller are no exception.

While challenges have been disrupting residential perceptions overall, people remain positive.
Despite economic challenges, like the affordability of housing, perceptions about tourism are
positive, and locals understand the over value of the industry and its impact to the community.
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KEY OBSERVATIONS

KNOWLEDGE OF THE INDUSTRY IS STONG

Drumheller is home to an audience that feels very informed on the tourism industry. In fact, 88%
consider themselves to be at least somewhat knowledgeable of the tourism sector—26% higher than
the Alberta average. However, there is a gap in the understanding of how the visitor economy
directly supports the experiences within the community. An informed audience also relate to one’s
willingness to recommend their destination to other and this has translated to a view that Drumheller
is a community full of remarkable experiences they want to tell others about; but, like the rest of
Alberta, many lack the knowledge on how tourism contributes to the experiences available.

ENGAGEMENT IS HIGH BUT RESIDENTS FEEL THERE IS A LACK OF OPPORTUNITY

Though many residents view themselves as more selective participants in the community—taking
part in a few select activities or experiences—the majority are active members, frequently trying new
things and enjoying what the town has to offer. While most residents from Drumheller rate these

unique experiences highly, many believe there are fewer opportunities for recreation and leisure
compared to the rest of the province.
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KEY OBSERVATIONS

THE IMPACT OF TOURISM IS POSITVE BUT IT COMES WITH CHALLENGES

Most Albertans would welcome more visitors into their community but residents in Drumheller are
slightly more reluctant to increase visitation during the summer months. They often feel the number
of visitors cause traffic congestion and increases the cost of living for locals. Affordable housing and
quality of life remain a challenge for the industry, and Drumheller is no exception. However,
perspectives on the impact of tourism is very positive both toward the province and to the
community, particularly the sector impacts on the local economy and employment opportunities.

RESIDENTS ALSO SEE THE ECONOMIC POTENTIAL FOR THE COMMUNITY

While the challenges of tourism are similar in much of Alberta, the economic components are
amplified in Drumheller. However, tourism is recognized by residents as a prominent driver for
economic potential, nearly a quarter (24%) higher than the industry average. While residents do see
the future economic potential for tourism, they are less likely to see how important this industry is in
today's economic climate when compared to other sectors. This is likely caused by some of the
economic challenges that persist. Tourism is an important economic driver, and residents really
understand that it's helping support their community.
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COMMUNITY
CONTEXT
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T H E A L B E RTA AN INCREASE IN ALBERTA'S POPULATION HAS MADE EMPLOYMENT OPPORTUNITIES
DIFFICULT TO COME BY, DESPITE AN INCREASE IN THE TOTAL JOB MARKET.
There are several notable differences between Drumbheller and the Alberta average. First,

I S S U E AG E N DA community members view community growth and development as a much more significant

issue (+23%), and second, over tourism—and the challenges related to it like traffic
congestion—are more apparent.

Summer Pulse

H Very concerned  H Fairly concerned %Difference

2024

Cost of living 70% pYU7l 93% 94% -1

The economy 64% 25% [EEERA 84% +5

Availability of affordable housing 83% 83% 0

Access to health care 41% 40% 80% 84% -4
Community growth/development 40% 40% 80% 57% +23

Employment opportunities 33% 38% 72% 66% +6

Traffic/parking issues 31% PYS/ 3 58% 47% +11
Over tourism/crowding in my community year-round SECSEEPET S 37% 23% +14

RUMHELLER
Q4. How concerned are you aboutthe following? Base: All respondents (n=169) DRU °



THOUGH MANY RESIDENTS DO VIEW THEMSELVES AS
MORE SELECTIVE PARTICIPANTS IN THE COMMUNITY,
THE MAJORITY ARE ACTIVE MEMBERS, OUTPACING
THE ALBERTA AVERAGE BY 10%.

Summer Pulse

2024 %Differnce
Top 2 Box (NET) 56% 46% +10
Summer Pulse 2024
Very ac'tl.v.e pa rt|C|pa’F|on 4% 159% +9
(seek out activities, try new things)
Frequent participation
(attend quite a few, stick to the same 33% 31% +2
types)
Selective participation - 40% 44% -4
(take part in a few select activities)
Guarded participation I 4% 10% 6
(avoid community activities)

DRUMHELLER 10
Q5. Which of the following best describes your participation in activities, attractions, and events in your community? Base: All

respondents (n=169)



MOST RESIDENTS FROM DRUMHELLER RATE THE UNIQUE
EXPERIENCES IN THE COMMUNITY HIGHLY. HOWEVER,
MANY BELIEVE THERE ARE FEWER OPPORTUNITIES FOR
RECREATION AND LEISURE COMPARED TO THE REST OF

THE PROVINCE.

m Excellent 5/5 m4/5 Pi:'slzr;:; 4 % Difference
Unique experiences/things to do 21% 33% 54% 52% +2
Overall quality of life 34% 42% 61% -19
Recreation and leisure opportunities E%) 25% 33% 64% -31
Employment opportunities 16% 27% -11
Economic conditions 8% 29% -21

Q9. How would you rate the following in your community? For each element, please use a scale of 1 to 5 where 1 DRUMHELLER 11

means that elementis very poorand 5 means that element is excellent. Base: All respondents (n=169)




RESIDENTS VIEW DRUMHELLER AS A COMMUNITY FULL OF REMARKABLE EXPERIENCES
AND EXPERIENCES THEY WANT TO TELL OTHERS ABOUT, BUT LIKE THE REST OF
ALBERTA, MANY LACK THE KNOWLEDGE ON HOW TOURISM SUPPORT THESE

EXPERIENCES.
% AGREE

Summer Pulse

Attitudes Toward Community Events and Activities 2024 2023 % Difference
Alberta is a vibrant province, there is always lots to see and do 54% 42% L/ 96% 93% +3
The attractions, events anq things to do hgre are an important pgrt 38% 519 e 89% 85% +4
of making my community a vibrant place to live
| am familiar with some of the major ever.1ts, meetings ar\d 36% 539, 8920 89% 92% 3
conventions that take place in my community
My community offers remarkable experiences to visitors 31% 53% 14% 2RV 69% +15
My community and area offers experiences | want to tell others o o
31% 51% 16% 2P 75% +7
about
This is a vibrant ity and —there is al lots t
is is a vibrant community and area — there is always lots to see 1% 569% 219 30N 29% 3

and do

If it wasn't for tourism, we wouldn’t have as many recreation

opportunities as we do 67% 52% +15

B Strongly Agree H Agree B Disagree B Strongly Disagree

Q8 Here are a few statements about attending events or activities in your community. Please review and tell us if you agree or disagree DRUMHELLER 12

with each one Base: All respondents (n=169)



DRUMHELLER IS HOME TO AN AUDIENCE THAT FEELS VERY INFORMED ON THE
TOURISM INDUSTRY, 26% HIGHER THAN THE ALBERTA AVERAGE. THERE IS ALSO
EVIDENCE THAT THOSE WHO ARE MORE INFORMED ARE ALSO MUCH MORE LIKELY
TO RECOMMEND THEIR DESTINATION TO OTHERS.

Drumbheller 2024

Summer Pulse

% Difference

2024
Very informed - 25% 9% +16
Somewhat informed 62% 53% +9
Not very informed 9% 29% -20
Not at all informed ‘ 1% 5% -4
3% 3% 0

Unsure

Q17. How informed do you consider yourself to be about the tourism sector and its impact on your community? Base: All Respond ents (n=

169)

DRUMHELLER 13



ACTIVITY LEVELS




RESIDENTS FROM DRUMHELLER RECOGNIZE THE IMPORTANCE OF TOURISM AMENITIES,
BUT DESPITE PROXIMITY TO THE CALGARY TERMINAL, ONLY HALF SEE THE IMPORTANCE
OF AIRPORTS IN DRIVING VISITATION.

Amenities Associated with Tourism
Summer Pulse

B Very Important B Somewhat important 2024 % Difference

Local attractions 81% 18% 99% 96% +3

Outdoor parks and natural areas 74% 24% 98% 97% +1
Local shops and retailers 69% 29% 98% 90% +8

Concerts and live performances 62% 36% 97% 89% +8
Restaurants and dining UsSA 17% 93% 94% -1
Arts and cultural festivals 49% 44% 93% 90% +3
Hotels and accommodations 52% 38% 91% 94% -3
Amateur sport tournaments 33% 49% 82% 76% +6
Meetings and conventions 78% 77% +1
Professional sports games 17% 43% 59% 74% -15
Airports BRI 41% 51% 80% -29
Q11. Below are a number of different events, activities and venues. We are interested in how important you think each of these are in DRUMHELLER15

attracting visitors and driving tourism in your community. Base: All respondents (n=169)



”‘l’ﬁf"C?E‘ OF T

AS A MAJOR ECONOMIC DRIVER FOR THE CITY,

RESIDENTS FROM DRUMHELLER REALLY
UNDERSTAND THE IMPORTANCE OF THIS
INDUSTRY, NOT ONLY TO THEIR COMMUNITY,
BUT TO THE REST OF CANADA.

MUCH OF ALBERTA TENDS TO STRUGGLE IN
THEIR UNDERSTANDING HOW TOURISMS
CONTRIBUTES TO THEIR OWN COMMUNITY

MY COMMUNITY

ALBERTA

CANADA

Drumbheller

2024

94%

96%

92%

Summer Pulse

2024

66%

95%

94%

% Difference

+28

+1

Q12. How important is the tourism industry to... Base: All respondents (n=169)
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AFFORDABLE HOUSING AND QUALITY OF LIFE REMAIN A CHALLENGE FOR
THE INDUSTRY, AND DRUMHELLER IS NO EXCEPTION. PERSPECTIVES ON
TOURISMS IMPACT TO THE LOCAL ECONOMY AND EMPLOYMENT

OPPORTUNITIES ARE POSITIVE.

Net Impact
(% positive - % negative)
Drumheller Summer Pulse
Impact of Tourism 2024 2024 % Difference
Local economy 45% 46% 05% +84% +75% +9
Employment opportunities 24% 56% +70% +43% +27
Diversification of the economy 18% 59% +66% +60% +6
Recreation and leisure >0% 569 co o o
opportunities - ’ . +67% +66% +
qualtyotire [ 2o xR
Availability of housing 43% 27% -58% -18% -40
B Very B Somewhat No impact B Somewhat N Very
positive positive negative negative
impact impact impact impact

Q13. From your perspective what impact does tourism have on the following in your community? Base: All respondents (n=169)

DRUMHELLER 17



WHILE THE CHALLENGES OF TOURISM ARE SIMILAR IN MUCH OF ALBERTA, THE
ECONOMIC COMPONENTS ARE AMPLIFIED IN DRUMHELLER. RESIDENTS FEEL THE
NUMBER OF VISITORS CAUSE TRAFFIC CONGESTION AND INCREASES THE COST OF

LIVING FOR RESIDENTS.

Challenges of Tourism
(% selected, up to 3)

Visitors cause traffic congestion and adds to parking problems _ 66%
Increases the cost of living and makes things less affordable for local residents _ 60%
Too many visitors makes it hard to find affordable housing in my area _ 48%
It makes it hard for locals to access the amenities they care about _ 30%
It threatens the natural environment _ 27%
It threatens the local infrastructure _ 22%

It is hard to get enough money to market our community and attract visitors - 11%
An influx of workers to support tourism put pressures on local amenities - 11%
| don't feel as safe with so many tourists in my community - 5%

It threatens the culture of my community . 2%

Summer Pulse
2024

52%

51%

32%

37%

41%

18%

21%

21%

8%

5%

% Difference

+14

+9

+16

Q15. Some people say there are challenges associated with tourism. Please review the following and select what you see as being the top
3 challenges in bringing visitors to your community. Please select and rank your top 3 Base: All respondents (n=169)

DRUMHELLER 18



IMPACT OF TOURISM
SECTOR
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THE IMPACTS OF NATURAL DISATER, LIKE WILDFIRES,
HAVE STARTED TO PLAY A ROLE IN VISITATION,
HOWEVER, DRUMHELLER HAS SEEN LESS OF THIS IMPACT.

Summer Pulse

Impact of Natural Disasters 2024 % Difference

Net Positive Impact - 15% 4% +11
Very significant positive impact I 2% 0% +2
Somewhat positive impact . 13% 3% +10
No impact _ 65% 47% +18
Fairly negative impact - 16% 34% -18
Very significant negative impact I 4% 15% -11
Net Negative Impact - 20% 49% -29

Q16. As you may be aware, recent environmental crises like wildfires, smoke, storms have become more prominent in Alberta in recent years. =~ DRUMHELLER 20

Based on anything you may have read, seen or heard, what impact have these environmental crises and natural disasters had on your
community's ability to attract tourists? Base: All respondents (n=169)




ALTHOUGH THERE ARE INDUSTRY CHALLENGES RESIDENTS DEAL WITH, THEY
ULTIMATELY SEE THE VALUE OF THE INDUSTRY AND HOW IN CONTRIBUTES TO NOT

ONLY THE PROVINCE, BUT TO THEIR DAY TO LIFE.

% AGREE
. . Drumheller Summer Pulse
Attitudes Toward Tourism 2024 2024 % Difference
Tourism positively impacts Alberta 36% 55% 91% 89% +2
Tourism is important to economic diversity of Alberta 37% 54% 91% 82% +9
A strong tourism industry is good for my community 36% 47% 83% 78% +5
In general, the positive benefits of tourism outweigh
o 25% 48% 73% 75% -2
negative impacts
| can see the direct impact of tourism on my day-to- 5 .
day life 32% 38% 70% 45% +25
| have more recreational opportunities (places to go 219 41% . .
and things to do) because of tourism in this area . . 62% 52% e
A strong tourism industry improves my quality of life 19% 37% 56% 54% +2

B Strongly agree B Agree

Q14 To what extent do you agree or disagree with each of the following statements about tourism in your community? DRUMHELLER 21

Base: All respondents (n=169)



MOST ALBERTANS WOULD WELCOME MORE VISITORS INTO
THEIR COMMUNITY. DRUMHELLER IS SLIGHTLY MORE

RELUCTANT TO INCREASE VISITATION DURING THE SUMMER.

| would welcome more visitors to my

, 30%
community

| think there are too many visitors to my

o 12% 17% 14%
community in the summer

| think there are too many visitors to my
community in the winter

2 %678 2%

B Strongly B Agree M Neither agree B Disagree
Agree or disagree

7% 10%

21%

B Strongly
disagree

Drumbheller

2024

53%

29%

4%

Summer Pulse

2024 % Difference
56% -3
23% +6
12% -8

Q18. Please indicate your level of agreement with the following statements about tourism in your community... Base: All respond ents
(n=169)
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DRUMHELLER'S NET PROMOTOR SCORE—ONE’'S WILLINGNESS TO
RECOMMEND THEIR DESTINATION—HAS REMAINED STABLE SINCE 2023.

RESIDENTS CONTIN
ALBERTA AVERAGE.

Promoters

Passives

Detractors

UE TO HAVE HIGHER RATE OF ADVOCACY THEN THE

NET PROMOTOR SCORE

Drumbheller 2024 Summer Pulse % Difference
42% 27% +15%
28% 38% -10%
30% 35% -5%
- -

Q10. How likely is it that you would recommend your community as a place to come visit to a friend, relative or colleague? DRUMHELLER 23

Base: All respondents (n=759)



TOURISM IS RECOGNIZED BY RESIDENTS AS A PROMINENT DRIVER FOR
DRUMHELLER'S ECONOMIC POTENTIAL, NEARLY A QUARTER (24%) HIGHER THAN

THE INDUSTRY AVERAGE.

Drumbheller: Industries with Greatest Economic Growth Potential
% ranked top 3

Agricutture | 5
Oil & gas, and mining | N 537
> Touism I 47
Technology [ 7%
Health and life sciences (medicine, pharmaceuticals, etc.) _ 26%
Manufacturing _ 26%
Creative industries (film) _ 25%
Renewable energy (wind, solar) _ 24%

Financial services (banking, insurance, etc) [l 4%

Forestry . 2%

Summer Pulse
2024

42%

51%

23%

49%

30%

20%

16%

49%

10%

11%

% Difference

+14

+2

+24

-12

-4

+6

+9

-25

-6

-9

Q6. From the following 10 industries, rank the top 5 that you believe will have the greatest future economic growth potential for Alberta. To do this, enter a 1 beside the industry that you
believe will have the greatest future economic growth potential, a 2 beside your second choice, and so on until you have ranked your top 5. Base: All respondents (n=169)
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WHILE RESIDENTS DO SEE THE FUTURE ECONOMIC POTENTIAL FOR TOURISM, THEY
ARE LESS LIKELY TO SEE HOW IMPORTANT THIS INDUSTRY IS IN TODAY'S
ECONOMIC CLIMATE WHEN COMPARED TO OTHER SECTORS.

NET IMPORTANT

Importance to Alberta’s Economy Today Druzrgg‘elller Pfltlls:‘?oe;4 %Difference
Agriculture 91% 9% 99% 99% 0
Oil & gas, and mining 84% 14% 97% 99% -2

Health and life sciences (medicine,

. 62% 34% 96% 90% +6
pharmaceuticals, etc.)

Technology 63% 32% 95% 90% +5
Manufacturing 56% 38% 94% 89% +5
Financial services (banking, insurance, etc.) 48% 44% 93% 89% +4

Creative industries (film) 24% 64% 88% 79% +9

E=) Tourism 46% 43% 88% 85% +3

Renewable energy (wind, solar) 43% 35% 78% 84% -6

B Very important M Somewhat important

Q7. Please rate the importance of these industries to Alberta’s economy today. DRUMHELLER 25

Base: Respondents who believe each industry has greatest growth in Q6 (n varies)
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Origin

Born and raised here

Moved here

Came from
Another part of Alberta
Another part of Canada

Another part of the world

30%

70%

63%
33%

4%

Time in community
Less than 1 year

1to Syears

5to 10 years

10 years or more

3%
17%
10%

70%

DRUMHELLER 27
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CONNECTION TO TOURISM

o
- SAa O

Connection to tourism

| currently work in the travel/tourism industry 18%

| do not currently work in the travel/tourism industry but

. 21%
| have previously
| do not work in the travel/tourism industry but | have 5%
friends/family that do °
| have no personal connection to the travel/tourism 36%
(o)

industry

DRUMHELLER 28



DEMOGRAPHICS

o

Kids at home

Yes 44%
Gender Income
No 56%
Male  24% Under $50,000 10%
Female  70% Diversity measures $50,000 but less than $75,000 12%
| am Indigenous, First Nations, Metis, Inuk (Inuit) 7% $75,000 but less than $100,000 11%
Age | identify as a visible minority 4% $100,000 but less than $150,000 12%
18 to 24 1% | identify as LGBTQ2S+ 4% $150,000 but less than $200,000 12%
i (o)
251034 12% | was born outside of Canada 3% $200,000 but less than $300,000 7%
| have moved to Canada in the last 5 years 1%
3>todd 33% Y ° $300,000 but less than $500,000 1%
45 to 54 18% There are seniors over 65 in my household 19%
. L Prefer not to answer 34%
55 to 64 17% | or someone in my home has a disability  16%
65 to 74 15% None of the above 50%

75 or older 1% Prefer not to answer 11%
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THANK YOU

IF YOU HAVE ANY QUESTIONS, PLEASE CONTACT JASON LETWIN

JASON@STONE-OLAFSON.COM
780-903-1523

Stone —
Olafson



mailto:Jason@stone-olafson.com
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