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HIGHLIGHTS

Travel Drumheller reached new levels of
promotion, partnership building, lobbying and

raising awareness in 2022
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Increased support

Receiving $300,000 in Tourism
Relief funding from Prairies Can
for the Destination Development
Plan and hiring a Business
Support Manager who created a
series of business support
programs.

Drum Discovery

The first in-person Drum
Discovery event in May was a
resounding success, receiving
rave reviews from participants.
The event showcased
Drumheller's unique attractions
and cultural offerings and
provided staff with some great
customer care skills.
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Community Pride

The "l love Drumbheller Valley”
campaign was created to
celebrate the Drumheller Valley
and the people who live here.

Partnership

Partnering with Community
Futures, Big Country, the Town
of Drumbheller, and the
Drumheller and District
Chamber of Commerce to
conduct a survey of 113
businesses in the region was an
important step in understanding
the impact of tourism on
Drumheller's economy.




To support businesses to get market ready we
offered the following support.

Hired a Business Support and Development Officer to mentor and
support our partners

Collaborated with Badlands Photography and C Schatz Film &
Photography to provide partners with incredible image and video
content

Provided 6 workshops to educate and support partners in their
marketing and business goals

VIEWS OF ONLINE GUIDE

A YEAR IN NUMBERS
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DID YOU KNOW?

IN 2022
THE ROYAL

BUSINESSES i

TYRRELL MUSEUM

-+500,000

VISITORS FOR THE

FIRST TIME 4%

@0 45 BUSINESSES
ATTENDED 10 TOPICS
28”8 IN 6 WORKSHOPS

15K IN EVENT SPONSORSHIP
DISTRIBUTED

TOURISM$7O MILLION IN SALES
$16 MILLION IN WAGES
MEANS

569J0BS IN DRUMHELLER

Drumbheller
UNCOVER WONDER

Travel
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